


|
> \
Section A

Study the postes (Text 1) and the sodal media pos! (Text 2) and answer Questions 1—4 in the
CQueston Paper.

Text 1 is taken from a poster by America's Office of Disablility Employment Policy for the National
Disabiity Employment Awareness Month,

is one part of
who lam.

At work, its what people
can do that matters.

")

Hational Disability Employment
Avzareness Month —
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Text 2 is t=ken from 2 =odzl mediz message posted by the Chief Exeautive Ofcer (CEQ) of Bizlink
Centre SINgapore-
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meaningfully. Empowerment begins whan we shift thal pe c

we start recognising and valuing their contributions. This'
| through workplace zccommodations, fraining opporiunities
| open mind and being willing to explore new possibiliies.
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Back at the tent entrance, Stanley paused to take a sip of water. The c'?"u;"ﬁ]?t
spread through his mouth and throat, sharpening his awareness of the dry ik For
o tfled his hair. Zero watched him, eyes half-hidden beneath the brim of his Fﬂf- i
an instant, Stanley thought he saw something like a smile flicker across Z&ros 3:,9_"
not happiness, but a small easing of the tightness that usually held his features stll.

Then it was gone, leaving only the dawn light glinting off the weathered metal bottle
and the faint taste of rust and dust on Stanley's tongue.
Adapted from Holas' by LOWS Secnar
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Text 4
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Section C

In the text below, the writer discusses about a common consumer behaviour.

Read the text carefully and answer Questions 17-23 in the Question Paper.

1

Have you ever noticed how buying one new item often leads to the purchase of
several more? You begin with a sleek new phone, and suddenly your old charger,
your case, your desk accessories and even your bag feel outdated. This cascade of
spending is not random. It is a well-documented behavioural phenomenon known as
the Diderot Effect. At its core, the Diderot Effect describes how the introduction of a
new possession can create a spiralling pattern of consumption that threatens
financial well-being, reinfarces material desire and shifts personal identity.

The concept traces its roots to an essay written in 1769 by the French philosopher
Denis Diderot, titled Regrets for My Old Dressing Gown. In it, Diderot recounts how
receiving a luxurious new robe as a gift led him fo feel that his other belongings —
once perfectly satisfactory — no longer matched his elevated aesthetic. This robe, a
symbol of luxury, triggered a series of replacements: his chair, his desk, his curtains
and beyond. Each new purchase was an atternpt to maintain a sense of visual and
personal coherence. Ironically, what began as a single indulgence left Diderot
financially strained and no more content than before.

The Diderot Effect persists for several psychological and social reasons. One
explanation lies in the human desire for consistency. People are naturally inclined to
maintain internal harmony, including among their possessions. A mismatch between
a new, aesthetically pleasing item and older belongings can create discomfort,
nudging individuals to upgrade surrounding objects, Social pressures also play a
part. Ownership of newer or mare stylish goods can generate the feeling —of illusion
— of status and success. Modern marketing exploits this instinct relentlessly,
presenting consumption as a gateway to self-improvement, confidence and
happiness.

This phenomenon has wide-ranging implications for behaviour and lifestyle. People
may find themselves spending beyond their means as they strive to create a sense
of aesthetic or sodial alignment. A single luxury item can distort perceplions of what
is necessary, leading to the abandonment of functional possessions that ‘'no longer
fit'. New purchases often fail to safisfy in the long term, giving rise to a repeated
cycle of wanting and buying. Homes become cluttered with items driven by impulse
rather than need, contributing to both environmental waste and personal
dissatisfaction. At its most extreme, this behaviour can erode one's financial stability
and increase anxiety about personal image and self-worth.

The cumulative effect of these small decisions is not trivial. Individuals can
unwittingly shift their identity by aligning their sense of self with consumer goods. In
such cases, buying becomes a form of self-expression, but also a form of self-
deception. Lifestyle inflation — when expenses increase as income rises — often
follows, making it harder for people to save or invest. Consumption, in this light,
becomes not just a series of actions but a defining narrative. This pursuit of cohesion
and status through ownership may ultimately interfere with authentic contentment,
replacing value with vanity.

In today's world, the Diderot Effect is more relevant than ever. The fast fashion
industry, with its constant release of trends, encourages continual upgrading of
wardrobes, regardless of need. Home design influencers on social media have made
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6

it commonplace to feel that furniture and decor must be completely overhauled to
remain stylish, Subscription services now provide constant access to the 'next best
thing', subtly shifting wants into needs. The rise of online shopping platforms has
made impulsive purchases easy, immediate and emotionally satisfying — at least In
the short term. In schools, peer pressure around brands and belongings can shape
identity from a young age, embedding materialism into the teenage psyche.

Recognising the Diderot Effect allows for conscious resistance. It encourages
intentional purchasing — asking what truly adds value rather than what simply
'matches’ something new. As socleties face growing concems about sustainability,
the ability to distinguish need from want becomes more than a personal virtue; it is a
collective responsibility. The challenge is not to eliminate consumption, but to slow it
down. It is to put ona's fool down in deflance of letting one item dictate the purchase
of ten others. Ultimately, understanding this effect can empower individuals to live
more purposefully, with clarity over what they own — and why,

Cpendl, (2025). ChatGPT (Jul 7 varsion) [Large language modei].
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Section A [5 marks]

Refer 1o the poster (Text 1) and the social media post (Text 2) on page 2 of the Insert for Questions
1.

1 Look at the poster (Text 1). Tick (v) lhe sentence that best conveys the overall message of
the poster.

D People with disabilities are so much more than their disabilities

L_ People with disabilities must contribute at work

D People with disabilities are able lo contribute at work
(1]

2 How does the image support what the poster is saying about people with disabilities?

3 what information does Text 2 give to support the idea from Text 1 that disability is only ona
part of who persons with disabilities are?

(1]

4 Look at Texis 1 and 2 and stalemenls (a) and (b) below.
Tick () the correct answer for each statement.

(a) Thetone of the language used in both texis is...

matier of fact

encouraging

HRERN

indifferent

: (1]
(b) The most likely context for Text 2is ...

1o train employers who have hired persons with disabilities
to explain why society is still not ready to hire persons with disabilities.

o convince employers that hiring persons with disabilities is feasible.

OO O

(1]

T
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Soction C [25 marks]

Refer to Text 4 on pages 5 and 6 of the Insert for Questions 17-23,

17

18

19

In Paragraph 1, why is the writer sure that the cascade of spanding is not random?

...........................
'''''''''''''''''''''''''''''''''''''''''''''''''''''''''''''''''''''''''''''''''

The writer says that a new purchase can place ‘financlal well-being’, ‘material desire’ and
‘personal identity’ (lines 7) at risk. Explain In your own words how it does this.

...................................................................................................................

In Paragraph 2, what does the writer do to show the irony of Diderot's actions?

« [1)

Which word suggests that Diderot's view of his belongings had improved In Paragraph 27
1)

In Paragraph 3, the writer says that owning new things ‘can generate the feeling = or illusion =
of status and success' (lines 21-22).

(a) What is the effect of suggesting that the feeling is an ‘illusion'?

.....................................................................................................................

(b)  Why is this description effective?

1]

(c)  Which word in the same paragraph supports the idea that this issue is made worse.

- [1]
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22 Here is a part of a conversation between two students, Crumble and Pie, who have read the
article,

Prepare for trouble and
watch it double as a new
itern makes one form false
imprassions,

Ry, S

\We may catch something -
worthwhile,

Crumble Pie

(a) (1)) With reference to Paragraph 4, which feature of writing shows that the writer shares the
same opinion as Crumble?

ey

a Elva ane reason from Paragraph 4 which Crumble can use to explain that problems will
‘double’,

TR [1]

(b) Give one reason from Paragraph 5 which Pie can use to support her view. Answer in your
own words,
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Passage Words

Own Words

The fast fashion industry, with its constant release of
trends, encourages continual upgradin wardr
regardless of need.

The fast fashion industry
promotes frequent, unnecessary
clothing replacements.

Home design influencers on social media have made it
commaonplace to feel that furniture and decor must be

completely overhauled to remain stylish.

Home design influencers spread
the idea that home makeovers
are required.

‘completely overhauled’ -
intensity must be shown = totally
[ all or very (just ‘overhaul’ = ok}

Subscription services now provide constant access to the
“next best thing,” subtly shifting wants into needs.

Subscription services turn desires
into perceived necessities.

The rise of pnline shopping platforms has made impulsive
purchases easy, immediate and emofionally satisfying —
at least in the shaort term.

Online shopping platforms make
buying things simple, quick and
gratifying.

In schools, peer pressure around brands and belongings
can shape identity from a young age, embedding
materialism into the teenage psyche.

Peer influence in schoal can
foster materialism.

*should refer ta ‘schools’ or
‘teenage’

Recognising the Diderot Effect allows for conscious
resistance.

*(how it can be resistad)

Acknowledging / |dentifying the
effect helps to stop it knowingly.

X - ‘understand’

It encourages intentional purchasing

or

asking what truly adds value rather than what simply
"matches” something new,

or

distinguish need from want

It supports thoughtful spending
on items that serve a purpose.

ar

It supports identifying worthy
purchases over trendy ones.

or

It supports differentiating
necessities from desires,

The challenge is not lo eliminate consumption, but to slow
it down.

The goal is to reduce, not stop
buying.

It is to put one's fool down in defiance of letting one item
dictate the purchase of ten others.

Itis about standing firm against

| the effect.
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